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As the Nation's principal conservation agency, the Department of the Interior has responsibility for most of our nationally owned public lands and 
natural resources. This includes fostering the wisest use of our land and water resources, protecting our fish and wildlife, preserving the 
environmental and cultural values of our national parks and historical places, and providing for the enjoyment of life through outdoor recreation. 
The Department assesses our energy and mineral resources and works to assure that their development is in the best interest of all our people. 


The Department also has a major responsibility for American Indian reservation communities and for people who live in Island Territories under 
U.S. administration. 
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Introduction 


Why Forest Outreach? 


The Coos Bay District’s Forest Outreach Program responds to a growing 
recognition that we can do a better job of communicating with the public about the 
forest ecosystems we manage. 


In the BLM’s history as land stewards in western Oregon, the policy was to 
maximize the production of wood. Interest groups, forest research, and the 
political process alike supported this policy. Over time, the BLM established 
itself as a successful wood producer. 


In the mid-to-late 70s, public sentiment towards forest management began to 
change. New interest groups were formed and the idea of a intrinsic value in old 
forests strengthened. Social values also began to change, and with them came 
changing political pressures. As the BLM strives to address current issues and 
more interest groups, new management styles and objectives evolve. 


In the 80s, increasing attention was given to balancing the goals of wood 
production with other forest values. In its 1980 Management Framework Plan, 
the Coos Bay District established a series of mid-aged/old growth reserves across 
the landscape to increase habitat diversity. Steps to protect riparian zones were 
taken, snags and green trees were retained in clearcuts as habitat for cavity 
dwelling wildlife species, and fragile soil sites were set aside as protected areas. 
More recently, the BLM has performed extensive monitoring studies of threatened 
and endangered species and identified habitat needed to assure their protection. 














Establishing good communications 
and having an informed and 
supportive public have been 
recognized as essential elements in 
effective land stewardship. Outreach 
efforts are creating new and diverse 
partnerships to further strengthen our 
effectiveness. The need to offer the 
public insight into forest ecosystems 
and new management strategies is 
clear—an informed public will have 
the night tools to provide intelligent 
input to decisions concerning forest 
resources and to support sound 
resource management. Interpretation 
has been identified as one of the best 
means of meeting the need. 

















Landscape level planning should become a reality in the 90s. Proposals for 
management include considering entire watersheds as planning units, increasing 
protection for riparian zones, and managing designated stands on 300-year 
rotations. Development of “corridors” to connect old growth areas is being 
considered. These corridors would allow wildlife dispersal and add diversity to 
the landscape. Snags and green trees will be left to provide structure and wildlife 
habitat in all harvested areas. 


Why Interpretation? 


Each visitor to public lands on the Coos Bay District represents a valuable 
Opportunity to tell our forest ecosystem and management story. In 1990, those 
visits numbered 1.3 million. Interpretation is a way to offer visitors knowledge 
that is easily understood, entertaining, and harmonious with their recreational 
experience. For BLM, interpretation is an opportunity to educate users abou 
principles of land use and management, provide a means to explain agency action 
and programs, motivate and manage users, strengthen public relations and build a 
better image. It is vital for the BLM to become involved in interpretation as we 
enter a decade of new methods in land management. 




















Goals of Forest Outreach 


The Coos Bay District has identified four general goals for its Forest Outreach 
Program. Specific goals are discussed later in the plan as they relate to individual 
projects. 


¢ — Increase public understanding of both forest ecosystems and the concept 
of managing for ecosystem function. 


¢ Foster greater understanding, support and appreciation of district forests 
and management practices. 


¢ Provide a forum for public input to forest management. 


¢ Demonstrate that the BLM is staffed with knowledgeable resource 
specialists who have the experience and ability to be effective forest 
managers. 


The Commitment 


To be successful in meeting these goals, the BLM must have a long-term 
commitment to Forest Outreach and it must be fully incorporated into the planning 
process. Using interpretation as a means of implementing Forest Outreach has the 
potential to build agency image and create an enthusiastic and supportive public, 
but it needs an ongoing commitment to achieve the desired result. 


The prescriptions proposed in this document present a foundation. They are a 
building block of options from which forest outreach can take root and grow. 




















From this building block, 
we will enter into a process 
of project development. A 
vital link in the process is * 
evaluation. It is the define objectives 

strongest tool we have by f design 
which to gauge project seilellin dibiniives \ 
success, allowing us to 

know how close we come | ’ 

to meeting program goals. modify implement 
With the development of + / 
evaluation methods, we 
will enter into a circular a 
process of evolving 
projects: define objectives, 
design, implement, review, 
evaluate, modify, redefine 
objectives, and so on, always striving to refine projects to better meet program 
goals and public needs. 











The circular process of project development 


As time goes on, we may find the program goals need expansion. They can then 
be changed. The process is fluid as long as we are faithful to the commitment to 
offer entertaining, thematic interpretation to raise public consciousness of forest 
ecosystems and management. 


Forest-Related Interpretive Facilities 


There is little interpretation on the Coos Bay District conceming forests and forest 
management. Appendix A is an inventory and evaluation of what currently exists. 


Initiative Support 


Forest Outreach will not exist in isolation. Instead, it is designed to complement 
other BLM initiatives. It has the potential to strengthen and support their missions 
just as they can enhance Forest Outreach. The following diagram describes the 
connection between Forest Outreach and six other BLM initiatives. 
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Adventures in The Past. Estimates place the number of cultural 
properties on public lands in excess of ¢ million, spanning at 
leasi ten millennia. Adventures in the Past offers the public the 
opportunity to experience first hand the naiion's rich heritage. 
The goals of Adventures in the Past closely parallel those of 
Forest Outreach: creation of specific educational and 
recreational opportunities on public land designed to generate a 
better understanding of the resource and support of sound 
management. Forest Outreach and Adventures in the Past can 
support one another in development of innovative and effective 
outreach strategies to meet their mutual goals. 


Ne 











acetate The Back Country Byways program | 
was created in response to a study by the President's 

Commission on American Outdoors that reported nearly half of 
all American adults drive for pleasure as a favorite pastime. 
The Coos Bay District has proposed five Back Country Byways, 
all of which traverse rich and varied forest land. Forest 
Outreach offers an ideal opportunity to join in the educational 
effort. The merging of recreation and education can create 
insights to the forest system that will be remembered for years 
to come. The potential for enhanced multiple funding sources is 


Outreach. 











an added advantage of partnering Byways and Forest 
C y 
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Fish and Wildlife 2000/Watchable Wildiife. The BLM 
manages more than 3,000 species of mammals, birds, reptiles, 
fish, and amphibians, along with thousands of acres of habitat 
across the nation. In addition to promoting protection and 
enhancement, the Fish and Wildlife 2000 and Watchable 
Wildlife initiatives identify education as a vital tool in meeting 
program goals. As stewards of over 300,000 acres, the Coos 
Bay District has an opportunity to illustrate the connection 
between forests and wildlife for the public. The Forest 
Outreach Interpretive Pian has detailed a number of outreach 
strategies which will result in a public more knowledgeable 








{about wildlife and wilde issues. y 















Forest 
Outreach 
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Forests: Our Growing Legacy. Guided by changing policies 
and public sertiments, the BLM is expanding its forest 
management program's outlook. The new emphasis is on 
biodiversity, ecosystem health and sustainability. An important 
component of Our Growing Legacy is public education about 
new management ideas and techniques. Forest Outreach is a 
natural branch of Our Growing Legacy. It identifies outreach 
Strategies with which to create awareness and support not only 
of ecosystem management, but of the ecosystem itself. 
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Recreation 2000. Public use of BLM-administered land is 
reaching new highs. In 1990, the public made 72 million 
recreational visits to BLM lands nationally. Recreation 2000 
has recognized an obligation to meet the needs of these 
visitors: “The BLM needs to improve service to the 
recreation seeking public by directing more of its resources to 
and placing more emphasis on its recreation program and 
other programs supporting recreation.” Interpretation and 
education are major components of the Recreation 2000 
Strategy. As a merging of recreation and education, the 
Forest Outreach Interpretive program fully supports the goals 








. of Recreation 2000. y 
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Riparian-Wetland Initiative for the 1990s. The Riparian- 
Wetland initiative provides a blueprint for management and 
restoration of riparian-wetland areas on public land across 
the nation. A crucial element to success is an expanded 
awareness of the value of these systems. A vital initiative goal 
declares the BLM's intention to “ensure an aggressive 
riparian-wetland information/ outreach program, including 
providing training and research.” The Forest Outreach 
Interpretive Plan identifies outreach strategies that are as 
pertinent to riparian-wetlands as they are to forests. 
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District Overview 


The Coos Bay District (CBD) of southwestern Oregon manages 329,600 acres of 
public land in portions of Lane, Douglas, Coos, and Curry counties (Figure 1). 
Lying on the west slope of the Coast and Siskiyou Mountain Ranges, CBD has 
rugged topography with many steep and narrow canyons. Elevation ranges from 
sea level to 3,432 feet. The climate is moist and temperate due to prevailing 
westerly winds and the proximity of the Pacific Ocean. Mild winters, cool 
summers, moderate-to-heavy rainfalls and frequent fogs are common 
characteristics. 


The district is dominated by coniferous forests, interrupted only by the Umpqua 
and Rogue River valleys. Within the forest, Douglas fir ts the dominant tree 
species but a wide variety of forest types and age classes exists. They range from 
Jeffrey pine stands in the southern part of the district, to old growth Douglas fir 
and climax hemlock stands. Manzanita, madrone, myrtlewood, red alder, pacific 
yew and Port Orford cedar are also forest components. 


Coos Bay District supports some of the most productive timber land in the world, 
both in volume and in value. It has a historically bountiful fishery, an abundance 
of wildlife, and a great potential for recreational opportunities. It attracts its own 
share of the recreating public, and also serves as an active travel route between the 
Oregon coast and inland population centers. Considering these varied resources, 
the CBD offers many opportunities for outreach proiects. 
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Target Audiences 


In development of interpretive plans, the examination of audience demographics 
has been a standard practice for identifying the interests, 
preferences and needs of visitors. Dean Runyan Associates 
of Portland, Oregon, has compiled demographic 
characteristics of travelers to southern Oregon in the 
Interpretive Pian for the Rogue-Umpqua Scenic Byway. 
The data was gathered with mailed, self-administered 
questionnaires to both resident and non-resident travelers. 
The results (Appendix B) indicate that this broad segment of 
visitors is so diverse in terms of age, education, income and ya 
household size that demographics have little pertinence in et 
interpretive facility development . Where specific audience 7 ee 
segments with distinct characteristics are targeted, the 
demographics particular to that audience segment will be 
examined. 






A few things about the Runyan profile are worth noting, 
however. The report identifies an audience with a high level 
of education, traveling mainly as couples. The most common 
states of origin are California and Oregon. As forests and 
forest management are regional issues, we Can assume a basic understanding of 
forestry concepts. These findings indicate that interpretation can go beyond basic 
themes and into a greater level of detail. 


Ses Sass, 


Audience Categorization and Evaluation 


A wide variety of audiences have been identified for Forest Outreach through a 
brainstorming process by district personnel. The audiences are grouped into nine 
major audience categories: community, educational, environmental, forestry, 
governmental, industry, sportsmen, other recreational users, and other target 
groups. Each major audience category is listed below along with specific 
audience groups, a cursory examination of their needs, and the proposed projects 
that address those needs As specific audience groups are targeted with projects, 
their needs will be further defined. 


The target audience groups are presented in alphabetized list form in Appendix C. 
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Community 
Bay Area Chamber of Commerce, Bay Area Jaycees, city managers, Community 
Promotions Committee, county commissioners, reporters and commentators. 


Needs: high quality interpretive materials to attract visitors; development of 
sites and projects with public appeal; a BLM contact. 


Proposed Projects: The Brummit Fir Driving Tour, The World Newspaper 
Series, Blue Ridge Forestry Tours, Blue Ridge Railroad Tracks Through Time, 
Annual Fish Fry, Loon Lake Forest Walk. 


Educational 

Campfire Kids, Camp Myrtlewood, Coos County Educational Service District, 
Elderhostel and Elderwise, 4-H, Head Start, Oregon Institute of Marine Biology, 
Scout Groups, Shoreline Education for Awareness, Southwest Oregon 
Community College. 


Needs: high quality curriculum-enhancement materials, hands-on/on-site 
presentations and demonstrations, a BLM contact for discussion of learning 
opportunities, and guidance in teaching about natural resource topics. 








1] 














Proposed Projects: The Brummit Fir Driving Tour, Blue Ridge Forestry Tours, 
Blue Ridge Railroad Tracks Through Time, Wood Conservation Program, 
Resource Pool. 


Environmental 
Cape Arago Audubon Society, Defenders of Wildlife, Oregon Natural Resources 
Council, The Nature Conservancy. 


Needs: insight into the BLM planning process, opportunities for involvement in 
the planning process, open communications with the BLM. 


Proposed Projects: The Brummit Fir Driving Tour, The World Newspaper 
Series, Resource Pool, Blue Ridge Forestry Tours, Blue Ridge Railroad Tracks 
Through Time, Annual Fish Fry, Toll-Free Dialing. 


Forestry 

American Forestry Association, Association of Oregon Loggers, Coos Forest 
Protection Agency, Oregon Lands Coalition, Oregon Small Woodlands 
Association, Society of American Foresters. 


Needs: insight into the BLM planning process, opportunities for involvement in 
the planning process, open communications with the BLM. 


Proposed Projects: The Brummit Fir Driving Tour, The World Newspaper 
Series, Blue Ridge Forestry Tours, Blue Ridge Railroad Tracks Through Time. 


Governmental | 

Congressional staff, Office of Management and Budget, Oregon State Forestry 
Department, Oregon Department of Fish and Wildlife, state legislators and staff, 
subcommittee staff, U.S. Bureau of Land Management, U.S. Fish and Wildlife 
Service, U.S. Forest Service. 


Needs: understanding of the goals and potential benefits of Forest Outreach, 
enhancement of agency image, reduction in conflict between user groups, efficient 
and effective Forest Outreach projects, promotion of wise stewardship of public 
lands, cooperation and partnerships between groups. 


Proposed Projects: all. 























Industry 
Douglas Timber Operators, Georgia-Pacific Corporation, International Paper 
Company, Menasha Corporation, Weyerhaeuser Company. 


Needs: insight into the BLM planning process, opportunities for involvement in 
the planning process, open communications with the BLM. 


Proposed Projects: Resource Pool, Blue Ridge Forestry Tour, Blue Ridge 
Railroad Tracks Through Time, Annual Fish Fry. 


Sportsmen 

Association of Northwest Steelheaders, Bay Area Sportsmen’s Association, 
Ducks Unlimited, Oregon Hunters Association, Oregon Shooters Association, 
Rocky Mountain Elk Foundation, Salmon and Trout Enhancement Project, Trout 
Unlimited, and hunters and anglers in general. 


Needs: information about resource management and its effect on fish and 
wildlife, good orientation materials, traditional access to public lands, recreation 
facilities (trails, restrooms, campsites). 


Proposed Projects: The World Newspaper Series, Resource Pool, Blue Ridge 
Railroad Tracks Through Time, Wood Conservation Program, Annual Fish Fry, 
Toll-Free Dialing. | 


Other Recreational Users 
All-terrain vehicle users, bikers, birders, campers, hikers, and Tioga Mountain 
Men. 


Needs: access to public land; orientation material; quality interpretive material 
that relates to specified activities; guided outings. 


Proposed Projects: The Brummit Fir Driving Tour, The World Newspaper 
Series, Annual Fish Fry, Elderhostel Course, Toll-Free Dialing, and Loon Lake 
Forest Walk. 


Other Target Groups 

Confederated Tribes of the Coos, Lower Umpqua and Siuslaw, Association of 
Retired People, Coquille Tribe, elks clubs, equestrians, historical societies, 
Kiwanis, librarians, lions clubs, masons, rotary clubs, Society of American 
Foresters, senior citizens groups. 
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Needs: a variety of high-quality educational and recreational interpretive 
facilities. Needs should be examined for each target group in this category. 


Proposed Projects: each group needs to be addressed individually. 
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PROJECT 
PRESCRIPTIONS 











Project Prescriptions 


The following section introduces 10 proposed projects. They are described in 
priority order, as designated by a planning team consensus. 


Each prescription identifies a theme, concept, purpose, target audience, audience 
objective, and media prescription. Audience objectives specify what the target 
audience is intended to know after using the interpretive facility. They are 
important in guiding development of interpretive text and are critical in project 
evaluation. 

A media prescription identifies the components of implementation. Each project 
prescription also includes a brief financial summary and a list of partnership 
opportunities, and identifies the goals that have been addressed. Appendix D is an 
address list of the partnership opportunities identified in the pres. riptions. 


Priorit 


oe 


‘ 1 : The Brummit Fir Driving Tour 














Concept: A two-hour drive takes visitors on a journey through 500 years of forest 
growth, beginning with tiny seedlings and ending at the Brummit Fir, the largest 
known Douglas fir in the world. 


Purpose: To show visitors the evolution of a forest ecosystem and the role 
management can play ii forest growth. 


Target Audience: The Brummit Fir Driving Tour can be used in two ways: as a 
guided tour for visiting congressmen/legislators, reporters, organized groups, and 
school classes; or as a self-guided tour for local users and out-of-town visitors. 
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Audience Objectives: Upon completiug the Brummit Fir Driving Tour, visitors 
will: 


@ understand the development of a Douglas fir forest ecosystem. 


@ recognize the components of a forest ecosystem, and appreciate their 
relationship to one another. 


@ appreciate that the BLM is changing its management techniques to better 
protect the functional elements of the forest. 


Media Prescription: A six-stop self-guided driving tour (Figures 2 and 3). Each 
of the first five stops represent one stage of forest growth; 0-5, 10-15, 20-30, 60- 
80, and 500+ years. The sixth stop is a viewpoint overlooking a mosaic of stand 
ages, from regeneration to old growth. The tour includes a 1/2-mile interpretive 
trail into the Brummit Fir (stop #5) and shorter trails into each of the other forest 
stands. 


If the tour proves successful, consideration will be given to replicating the 
Brummit Fir Driving Tour for visitors traveling east on the Burnt Mountain 
Access Road to see the big tree. 


The driving tour guide will be a publication in booklet form providing the 
following: 


information about the managing agency and tour concept 
a map identifying route length and stop locations 

thematic narration and illustration for each of the six stops 
time commitment to complete the driving tour 

sanitary facility location 

road safety considerations 

contacts for more information. 











U 
The stops will be marked on the ground with —> 
numbered signs on a tree-logo background. 


























18 














OCEAN 


PACIFIC 


scale miles 











North Bend 
Coos Bay 


— 


SO. FORK COos a 
/ 


ral 
f\ ah 


~~ \yy% Fairview, 


7 Coquille Dora 


‘?@) 
3\\ 
© 
Cc 
A 


* 
Sitkum 


oe 
“ 


CAL 


f Roseburg 








ee 





U. S. DEPARTMENT OF THE INTERIOR 
BUREAU OF LAND MANAGEMENT 
COOS BAY DISTRICT OREGON 





Wi 
AS 
Bandon (4 
\ 
2n 
\ S4ES RIVER % 
Port \A 
Orford \ 
Gold . 
Beach 
Brookings 






OREGON 
CALIFORNIA 





Figure 2 


Brummit Fir 
Driving Tour 





BF2.deg ACAD Rei 1} v8 9/7/93 



































































































































































































































































































































7 
T | | 
26 T 1 ——+T 
° | 
{ot 
@ | {L 
ix 2 
ace s | 
a 
_ ec. Pite 
oy 
a &.. | 
™~ vi" Access 
, => 
Sf) Z 
7 , yp LD 
A, SA 
/e | 
: Q Serr 
Coquille 
\ 
é 
@ f ®h } 
| ” ° J 
7, \ @) 
% S 
: 2) 1. 
Lee McKinley R i! W 
Nias R 10 W ee 
= LEGEND U. S. DEPARTMENT OF THE INTERIOR 
? BUREAU OF LAND MANAGEMENT | 
Paved county road <= COOS BAY DISTRIC:; OREGON 
——oee §=riving tour route z ee as 
Other major roads Figure 3 
(A) Candidate driving tour stop Brummit Fir 
A Recreation site 0 | | | 
[ BLM ownership a | Driving Tour | 
scale miles | 
_ 7 a 7 ee a 7 _ ee $y ee i _ BF 3Sdeqg Pelt! 0 9/7/93 } 




















In addition to the tour booklet, a promotional flyer will be developed for use in 
marketing the tour. It will be distributed to chambers, museums, business, and 
offices throughout the Bay Area. It can also be mailed to interested out-of-state 








visitors. 
4 : . \ 
( Financial Summary 

Activity Cost in Dollars Work Months 
Writing EA 0 0.5 
Brushing trails 0 0.25 
Interpretive signing 
for the Brummit fir 
hiking trail; 4 signs, 
metal micro-imaged, 
12"x16" @ $500 each: 2,000 0.5 
Directional signing and 
numbered signs designating 
the stops on the ground 50 0.25 


2.0 


0.5 


45 
































Potential Partners: American Forestry Association, Menasha Corporation, 
Oregon Forestry Education Program, Project Learning Tree, Society of American 
Foresters. 


Goals Addressed: 2, 3. 


Priority 
rs 


27% The World Newspaper Series 





















Concept: A regular and informative column on natural resources and 
management in The World newspaper will reach the community at large, creating 
an interest in resource issues and an awareness of the BLM as a diverse, 


approachable, and professional agency. 


Purpose: To foster greater understanding, support and appreciation of forests and 
district management practices. 


Target Audience: Southwest Oregon newspaper readers. 


Audience Objectives: While each column will have individual audience 
Objectives, there are some that will span the entire series. After reading an article 
in the BLM’s series, the reader will: 


@ realize the scope of the BLM’s mission. 
@ have greater insight into resource management topics and/or issues. 


Media Prescription: a regular monthly column in The World Newspaper. The 
series will be entertaining and educational, focusing on timely activities and 
events concerning forests and forest management. Monthly stories will also be 
submitted to the district weeklies: Coquille Valley Sentinel, Courier, Curry 
Coastal Pilot, Curry Counter Reporter, Myrtle News Review, Poizu ticild, Port 
Orford News, Prime Time, Siuslaw News, and the Wester Weald. 
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Financial Summary 
Research and 
information compilation 0 1.0 
Writing 0 1.0 
Total 0 2.0 
*annual commitment 
\ J 














Potential Partners: The World, other dailies. 


Goals Addressed: 1, 2, 3, 4. 
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The Resource Pool 

















Concept: A variety of resource professionals will be available to present high 
quality programs on a spectrum of natural resource topics to the southwestern 
Oregon school districts and organized groups. To attain the highest possible level 
of quality, we will provide training, tools, and assistance in presentation 
preparation. 


Purpose: To offer resource professionals the tools they need to create high 
quality presentations. 


Target Audience: any interested groups. 


Audience Objectives: Each presentation will have individual audience 
objectives. There are some, however, that span all presentations. After listening 
to a presentation by a BLM professional, the audience will: 


® realize the scope of the BLM’s mission. 
® have greater insight into resource management topics and/or issues. 
Specific audience objectives will be developed for individual presentations. 


Media Prescription: The Resource Pool will offer ideas and tools to assist 
foresters and other resource professionals in taking their message to the public. 
The focus of the pool will be on availability of first-rate equipment; compilation 
of a high-quality slide library through solicitation, duplication and cataloging of 
slides; preparation of packaged presentations; development of in-house training; 
and identification of outside presentation training opportunities. This project will 
extend the efforts of the Speakers Bureau to address improved quality as well as 
availability. 
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The Speakers Bureau is coordinated by the district public affairs specialist or other 
individual. A list of topics and presenters will be maintained and promoted in the 
communities through a variety of media. The list will be made available to the 
Bay Area Chamber of Commerce, which is currently developing a community- 
wide speakers bureau. 








gm » 
Financial Summary 


slide library 1000 1.5 


presentations 500 2.0 
Miscellaneous visual aids 500 0 
Total $2,000 3.5 


*annual commitment 
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Potential Partners: Chamber of Commerce and Coos County Educational 
Service District. 


Goals Addressed: 1, 2, 3, 4. 














Blue Ridge Forestry Tours 





Concept: A welcoming area, predefined route and walking trails facilitate 
presentation of guided tours about forest management practices. 


Purpose: To create a demonstration area illustrating components of forest 
management. 


Target Audience: Any organized group. 


Audience Objectives: Upon completion of the guided Blue Ridge Forestry Tour, 
visitors will: 


® be aware of a variety of harvest techniques. 


® understand management methods by which ecosystem elements are 
protected. 


® recognize forest management as a complex science. 


Media Prescription: a demonstration forestry site and guided forestry tours. The 
bulk of this prescription involves development of the demonstration area. It 
includes identification of stands illustrating forestry practices: regeneration cuts, 
selection cuts, precommercial and commercial thinning, planting, natural 
regeneration, snags, leave trees, and riparian buffer zones. It also includes 
development of walking trails into specified stands. 


Sign boards could be placed on-route displaying the type of wood that results 
from different stands and management practices—old growth versus young, fast 
growth; thinned versus unthinned; and fertilized versus unfertilized—but the 
majority of the interpretive material will be oral. 
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Financial Summary: Needs further analysis. 
Potential Partners: Oregon State Office, BLM. 


Goals Addressed: 1, 2, 3. 
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sat How Much Wood Do You Use? 
























Concept: A tree showing the annual wood use of the average American, 
Japanese, European, and South American will illustrate America’s reliance on 
wood products. 


Purpose: To visually represent America’s reliance on wood products, and to 
describe the diversity of those products. 


Target Audience: Recreational visitors to public land (Appendix C). 
Audience Objectives: After examining the exhibit on wood-use, visitors will: 
@ realize the extent and diversity of the nation’s wood-use. 
_@ be aware of the variety of forest products that exist. 


@ understand the Oregon and California Act and its benefit to local counties. 
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Media Prescription: A tree approximately 100 feet tall and 18 inches dbh will be 
selected on a BLM-administered recreation site to represent the amount of wood 
the average American uses in a year. Interpretive panels will describe the entire 
tree as representative of the annual wood use of an American, and the indicated 
sections as annual wood-use of a Japanese, European, and South American 
person. The “Wood-Use Tree” will be accompanied by another panel presenting 
interpretive information concerning the diversity of forest products, new 
ecosystem management techniques used to support sustainability, the Oregon and 
California Act and forest facts. Those facts might include the number of acres of 
forest it takes to print one issue of the Sunday Oregonian or the length of time it 
takes to grow a tree the size of the one they are looking at. 








(- 5) 
Financial Summary 
Activity Cost in Dollars Work Months 
Research 
and writing 0 1.0 
Four small interpretive 
markers 150 0 
Interpretive panels 
2@ $350 ea. 700 0 
Total: $850 1.0 
NS D 




















Potential Partners: Association of Oregon and California Counties, Georgia- 
Pacific Corporation, International Paper Company, Menasha Corporation, Oregon 
Forest Industries Council, Society of American Foresters. 


Goals Addressed: 2, 3. 
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= Blue Ridge Railroad 


‘ 6 : Tracks Through Time 

















Concept: A 25-minute video will recreate the drama and romance surrounding 
the logging days of the early 1900s. 


Purpose: To inspire an appreciation for the skill of a woodsman and to illustrate 
changes in technology and philosophy. 


Subtheme: In today’s timber harvest much more care is taken to protect the 
integrity of the entire forest ecosystem. Wildlife, water, fish, scenic qualities, and 
recreation are recognized as important values, in addition to timber production. 


Target Audience: Organized groups in the Bay Area, school classes, visitors to 
the southwest Oregon coast (the video can be shown in visitor centers, chamber 
of commerce offices, Bandon Historical Society Museum, Coos County Historical 
Society Museum, and Coos County Logging Museum). 


Audience Objectives: After viewing the Blue Ridge Railroad Tracks Through 
Time video, visitors will: 
@ have a respect for the skill and tenacity of the woodsmen of the early 
1900s. 


@ recognize that methods have changed dramatically over time due to 
technological advances and a better understanding of the forest ecosystem. 


® Appreciate that the BLM is changing its management techniques to better 
protect the functional elements of the forest and no longer manages strictly 
for commodity outputs. 
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Media Prescription: A 25-minute video will contrast historical footage, 
photographs, facts and figures concerning timber harvest and forest management 
with current information about the same. The video will include personal stories 
and live interviews with the last generation of woodsmen. For certain groups, the 
video can be followed by a guided tour to see the old splash dam sites on the 
North Fork of the Coquille River, pilings on the Coos River, and the remnant 
railroad ties and grade on Blue Ridge. This tour can be done as a living history 
venture, or led by one of the old-time woodsmen who can tell the logging story of 
days past from a first-person perspective. 








( ) 
Financial Summary 


Activity Costin Dollars .§ Work Months 


$1,000/minute 25,000 0 
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Potential Partners: American Association of Retired People, American Forestry 
Association, Bandon Historical Society, Clatsop County Historical Society, Coos 
County Historical Society, Douglas Timber Operators, Georgia-Pacific 
Corporation, International Paper Company, Lower Columbia Oral History 
Museum, Menasha Corporation, North Bend Senior Center, Pioneer House 
Museum, Society of American Foresters, South Slough National Estuarine 
Reserve, World Forestry Center, local television stations, radio stations, and 
railroad companies. 


Goals Addressed: With guided tour: 1, 2,3, 4. Without guided tour: 2, 3. 
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- Wood Conservation Program 























Concept: In accordance with the mission and philosophy of the Oregon/ 
Washington BLM, the Coos Bay District responds to the concern about harvest 
pressures and reduced acreage of native forests by initiating a wood conservation 


program. 


Purpose: To lessen the long-term harvest pressure on forests and to demonstrate 
that the BLM is a concerned and innovative land manager with ecosystem health a 


management priority. 
Target Audience: Oregon residents and visitors. 
Audience Objectives: After receiving information from the BLM on wood 
conservation, the public will: 
@ recognize that forests are cut down because Americans rely on wood 
products. As a nation, we use 10-30 percent more than any other country. 


@ realize that declining native forest systems are not just a concem of land 
management agencies; they are a concern and a challenge for all people of 
America. 


Media Prescription: Talks, billboards, messages on shopping bags, television 

and radio spots, tee-shirts, events, hats, a logo and mascot for the program—we 

could take this to a variety of levels. The Wood Conservation Program could be 
implemented at the local, state or national level. 


Financial Summary: Need to further define prescription. 
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Potential Partners: Curry Transfer and Recycling, North Bend Sanitation, area 
businesses and environmental groups. 


Goals Addressed: 1, 2. 


Priori 


Annual Fish Fry 
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Concept: An annual gathering integrates hard-to-reach publics in a special social 
event hosted by the BLM. A poster board session will offer presentations and 
inspire discussion on fish, wildlife, and forest management issues. 


Purpose: To create an informal forum for an exchange of ideas concerning 
natural resource management. 


Target Audience: Association of Northwest Steelheaders, Audubon Society, 
Bay Area Sportsmen’s Association, Defenders of Wildlife, Ducks Unlimited, 
Oregon Natural Resources Council, Industry, Rocky Mountain Elk Foundation, 
STEP, The Nature Conservancy, and Trout Unlimited. Representatives from each 
group can be invited each year, or the groups can be rotated and a different set 
invited each year. It is important to involve both commodity and non-commodity 
related resource groups to generate a mixing and sharing of ideas and 
philosophies. 


Audience Objectives: After attending our annual fish fry, visitors will: 
© appreciate that forest management affects fish an wildlife populations. 
@ have made contacts outside of their usual sphere of influence. 


@ have a greater understanding of points of view that differ from their own. 
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Media Prescription: An annual event held at a recreation site on the Coos Bay 
District. Both Smith River Falls and Loon Lake are potential sites. The audience 
groups will be sent invitations and a response will be requested. A partnership 
with a cannery or fish company could result in plenty of fish and guests can be 
requested to bring side dishes. Poster presentations will be given by a mix of 
might be to have mountain bike, sporting good, and agency booths as well as 








poster presentations. 
"a 
Financial Summary 
Activity Cost in Dollars Work Months* 
Hosting 
(miscellaneous) 500 0.5 
Organizing and 
coordination 0 0.5 
Poster presentation 
preparation 100 0.5 
Total: 600 1.5 
*annual commitment 
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Potential Partners: Audubon Society, Bandon Storm Watchers, bicycle shops, 
catering services, Friends of Deans Creek, Independent Troll Fishermen of 
Oregon, Industry, Oregon Department of Fish and Wildlife, seafood shops, South 
Slough National Estuarine Reserve, sports shops, U.S. Forest Service, and other 


pertinent vendors. 


Goals Addressed: 1, 2, 3, 4. 
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Elderhostel Course 

















Concept: The BLM and the U.S. Forest Service join forces to present an annual 
week-long field course on forest ecology and management to senior citizens. 


Purpose: To increase the knowledge and appreciation that senior citizens have of 
forests and forest management. 


Target Audience: Senior citizens, at both the local and national level. 
Audience Objectives: Upon completing the Elderhostel course, seniors will: 
@ hc: ve a greater knowledge of a federal land managing agency’s mission. 
@ have an increased understanding of the forest ecosystem and its functions. 


Media Prescription: An annual week-long Elderhostel course presented in 








partnership with the Forest Service. 
la ) 
Financial Summary 
Activity Cost in Dollars Work Months* 
Curriculum development 0 1.0 
Presentation preparation 0 1.0 
Total: 0 2.0 
*annual commitment 
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Potential Partners: Audubon Society, Elderhostel and Elderwise Programs, 
Southwestem Oregon Community College, U.S. Forest Service. 


Goals Addressed: 1, 2, 3, 4. 
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Concept: An interpretive ioop trail, in partnership with the Elliott State Forest, 
will offer recreational and educational opportunities to the 100,000 annual Loon 
Lake visitors. 


Purpose: To increase public knowledge and support of forests and forest 
management 


Target Audience: Visitors to Loon Lake. 














Audience Objectives: After walking the trail and reading the interpretive signs 
around Loon Lake, visitors will: 


@ recognize that forest ecosystems are in a constant state of change. 
@ appreciate the rich history of the timber industry. 
Media prescription: An interpretive trail heading southwest from the falls, 


climbing and traversing the ridge top, and continuing north from the water tower. 


Five to eight interpretive panels along the trail will interpret the forest and its 
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(a : >) 
Financial Summary 
Activity Cost in Dollars Work Months 
Trail design 0 0.25 
Trail building 
inmates; cost 
of transport only) 100 0 
Supervising trail building 0 0.5 
Sign development 0 0.5 
Sign manufacturing: 
5-8 @ $275 each 
(12"x16", metal- 
micro imaged) 1,375-2,200 0 
Map/orientation sign 
at trailhead; trailhead 
comment/registration box 450 0.25 
4 $1,925-2,750 15 , 














Potential Partners: Cub, Boy and Girl Scout Troops, Coos County Corrections 
and the Elliot State Forest. 


Goals Addressed: 2, 3. 
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Appendix A 


Forest-Related Interpretive Inventory 


There is very little forest-related interpretation on the Coos Bay District. Those 
signs that do exist are mainly informative in nature, and are in need of updating 
and renovation. They are discussed below by resource area. 


Tioga Resource Area 


Facility: Two Interpretive signs and a short hiking trail. 
Location: Big Tree, Cherry Creek Road. 


Title (sign #1): Forest Giant 
Type: Wooden sign painted brown with routed white lettering 





Graphics: None 
Condition: Good 
Text: 
FOREST GIANT 
PSEUDOTSUGA MENZIESII 
DOUGLAS FIR 
AGE: 600 YEARS 


HEIGHT: 282 FEET 
DIAMETER BREAST HEIGHT: 9.7 FT. 
BOARD FEET OF LUMBER: 34,000 
ESTIMATED WEIGHT: 480,000 LBS. 











Evaluation and Recommendations: “Forest Giant” offers a minimum of 
information. Suggested improvements include developing a theme and expanding 
the presentation to explain the distinctive role of Douglas fir in the forest 
ecosystems of the Northwest. The sign could be changed to reflect the trend away 
from 4 utilitarian perspective of the forest. For example, the conversion to board 
feet couid be deleted, or a statement included to explain how this tree, in its 
lifetime, provides a home to many forest organisms. Other functions could be 
presented, including the fact that this tree may hold as much as 2000 gallons of 
water in its stem, branches, and leaves; it may live another 400 years and take 200 
more to decay; and it was once part of a forest of giants—it was not uncommon to 
find 9 foot diameter and larger Douglas firs 100 years ago. 


i 
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The sign could also be improved by a change in the lettering. Studies suggest that 
upper-case letters are more difficult to read than mixed upper and lowercase 
lettering. 
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Title (sign #2): 100-year Hemlock 

Type: Wooden sign painted brown with white lettering 
Graphics: None 

Condition: Poor 


Text: 





THIS WESTERN HEMLOCK IS 100 YEARS OLD. IT BEGAN 
ITS LIFE GROWING ON THE FALLEN LOG 
ITS ROOTS NOW ENCIRCLE. 











Evaluation and Recommendation: Again, minimum infermation is offered in 
this sign. The message could be expanded to explain the role of nurse logs and the 
connections between decaying matter and new seedlings in a forest ecosystem. 


A mixture of upper and lower case lettering is recommended. 


Umpqua Resource Area 


Facility: Single sign 

Location: Two of these signs exist, one near the intersection of Carpenter Creek 
and Smith River Road, the other at the Weatherly-Big Creek and Smith River 
Access Road intersection. 


Title: The Oxbow Burn 

Type: Wood with metal insets; white and brown in color 

Graphics: Map of burn area and BLM logo 

Condition: The Carpenter Creek sign is in fair condition, although it is riddled 
with bullet holes. The Weatherly-Big Creek Road sign is in bad shape; immediate 
removal is recommended. The metal inset of the BLM logo is missing, the paint 
has peeled off the map, and it is also riddled with bullet holes. 

















Text: 





OXBOW BURN 
AUGUST 20 1966 


Starting on a Saturday afternoon the Oxbow fire quickly spread 
southwesterly. Five days later 43,000 acres—half BLM and half 
private had burned in Oregon’s fourth worst holocaust. A thousand 
men fought the fire and one man died. 


Three years later 900 million board feet of scorched timber had been 
salvaged and the entire area had been reforested by aerial seeding or 
planting. Now another crop of timber is growing. 











Evaluation and Recommendations: The Oxbow Bum signs are somewhat 
dated in style. Renovation is recommended, along with consideration of some 
new interpretive ideas. The Oxbow Bum site presents an opportunity to discuss 
the natural role of fire in a forest system, how it can define the character of the 
forest, and how new forestry practices are trying to mimic some of fire’s effects 
on the forest. A series of signs and a walking tour through the forest could discuss 
how specific practices have contributed to existing conditions—rapid tree growth 
after the fire, well-developed trees, lack of snags, loss of fish habitat, recovery of 
portions of the habitat, and a description of how the bum area might look in the 
future under New Forestry practices. 
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Facility: Single sign 
Location: Smith River Road, near intersection of Carpenter Creek Road 


Title: The Carpenter Fir 

Type: Routed wood, brown with white lettering 
Graphics; None 

Condition: Good 
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Text: 





Carpenter Fir 


HT: 265 ft. 
Dia: 11 ft. 
Vol: 30,000 bd. ft. 
Age: 500 yrs. 











Evaluation and Recommendations: The Carpenter Fir sign is placed behind the 
tree where it is barely visible from the road. Despite vandalism risks, it needs to 
be moved to a more conspicuous position or removed. As discussed above, it is 
recommended that we include a full evaluation of a tree’s value, including its role 
in the forest system. The board foot conversion is meaningless to many visitors 
and therefore not effective interpretation. Comparing the size of the fir to a 28- 
story building could create a more understandable image. 
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Photographs of Interpretive Signs 























Coos Bay District 
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Appendix B 


Visitor Demographics 
Resident Travelers to Southern Oregon 


Number in Household 

Single Person 17.1 29.4 22.7 
Couple 82.9 70.6 77.3 
Number of Children 

None 51.2 59.1 54.8 
l 24.1 15.9 20.4 
2 14.2 22.0 17.7 
30r4 74 3.0 54 
509 3.1 0.0 1.7 
Age 

20-29 11.0 74 93 
30-39 24.4 22.8 23.7 
40-49 25.0 29.4 27.0 
50-59 18.9 16.2 15.0 
60-69 14.0 16.2 15.0 
70+ 6.7 8.1 73 
Mean Age 458 473 46.5 
Income (dollars) 

Under 20,000 22.3 23.9 23.0 
20-29 ,999 26.8 24.6 25.8 
30-39 ,999 24.8 18.7 22.0 
40-49 999 12.1 10.4 11.3 
50-74 999 96 16.4 12.7 
75-99 999 2.5 3.0 24 
100,000 or more 1.9 3.0 24 
Median Income $30,363.00 $30,802.00 $30,545.00 
Education 

No Diploma 3.1 1.5 24 
HS Diploma 26.7 32.6 29.4 
Technical/V ocational 27.3 24.4 26.0 
Bachelors Degree 273 23.0 25.3 
Graduate Degree 15.5 18.8 16.9 


Source: The Runyan kh -vort, as published in The Rogue-Umpqua Scenic Byway 
Interpretive Plan, Umpqua National F orest, F eb. (1992) 
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Nonresident Travelers to Southern Oregon 


Characteristic River(%) Other(%) Total(%) 
Number in Household 

Single Person 118 14.6 13.6 
Couple 88.2 85.4 86.4 
Number of Children 

None 28.7 57.1 474 
l 23.4 16.9 19.1 
2 35.6 19.6 25.1 
3or4 10.9 59 76 
509 14 0.5 08 
Mean 2.0 18 19 
Age 

0-19 0.0 0.3 0.2 
20-29 59 56 5.7 
30-39 218 198 20.5 
40-49 26.0 16.7 19.9 
50-59 18.5 20.2 19.6 
60-69 249 26.4 25.9 
70+ 28 11.0 8.2 
Mean 48.5 51.8 50.6 
Income (dollars) 

Under 20,000 6.5 98 8.6 
20-29,999 19.7 16.2 174 
30-39,999 14.0 23.0 19.9 
40-49, 999 17.9 176 17.7 
50-74,999 28.8 20.9 23.6 
75-99,999 9.7 74 8.2 
100,000 or more 34 5.2 46 
Median $45,475.00 $40,568.00 $42,316.00 
Education 

No Diploma 2.9 34 3.2 
HS Diploma 19.8 219 21.1 
Technical/V ocational 16.8 23.0 208 
Bachelors Degree 34.0 27.2 29.6 
Graduate Degree 26.5 24.6 25.3 


Source: The Runyan Report, as published in The Rogue-Umpqua Scenic Byway 
Interpretive Plan, Umpqua National F orest, F eb. (1992) 














Appendix C 





Target Audiences 


All-terrain Vehicle Users 

American Association of Retired People 

Association of Oregon Loggers 

Audubon Societies 

Automobile Association of America 

Bay Area Chamber of Commerce 

Bay Area Sportsmen’s Association 

Bikers 

Birders 

Campers 

Campfire Kids 

Camp Myrtlewood 

City Managers 

Confederated Tribes of the Coos, Lower 
Umpqua and Siuslaw 

Congressional staff 

Coos County Historical Society 

Coquille Tribe 
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Menasha Corporation 

Northwest Steelheaders 

Oregon Department of Fish and Game 
Oregon Hunters Association 

Oregon Institute of Marine Biology 
Oregon Natural Resources Council 
Reporters, commentators 

Rocky Mountain Elk Foundation 
Rotary Clubs 

Salmon and Trout Enhancement Project 
School Groups 

Scout Groups 

Senior Citizens Centers 

Shoreline Education for Awareness 
Society of American Foresters 
Southwestemn Oregon Community College 
State Legislators and Staff 
Subcommittee Staff 

The Nature Conservancy 

Tioga Mountain Men 

Tourism Council 

Trout Unlimited 

U.S. Fish and Wildlife Service 

United States Forest Service 

Visitor Centers 

Weyerhaeuser Company 
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Appendix D 


Potential Partners 


Audubon Society 
Cape Arago 

3333 Kentuck Way 
North Bend, OR 97459 
(503) 756-0100 


American Forest Council 
1250 Connecticut Ave, NW Suite 320 


Washington DC 


American Forestry Association 
(American Forests Magazine) 
PO Box 2000, 

Washington, DC 20013 


Association of Oregon and California Counties 
Ray Doerner, Executive Director 

486 Heydon Road 

Roseburg, OR 97470 


Association of Oregon Loggers 
Salem, OR (503) 364-1330 


Bandon Historical Society 
West First 


Bandon, OR 97411 
(503) 347-2164 


Bandon Storm Watchers 
759 W. 12th Street 


Bandon, OR 97411 
(503) 347-2779 
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Bay Area Chamber of Commerce 
SO East Central 

Coos Bay, OR 97420 

(503) 269-0215 


Coos County Corrections 
200 East Second Street 


Coquille, OR 97423 
(503) 396-3121 


Coos County Education Service District 
1350 Teakwood 

Coos Bay, OR 97420 

(503) 269-1611 


Coos County Historical Society 
1220 Sherman Avenue 

North Bend, OR 97459 

(503) 756-6320 


Coos County Logging Museum 
705 Maple Street 

Myrtle Point, OR 97458 

(503) 572-3153 





Coos Elderly Services 
2690 Broadway 

North Bend, OR 97459 
(503) 745-1202 


Curry Transfer and Recycling 
17498 S. Carpenterville Road 


Brookings, OR 97415 
1-800-826-9801 


Douglas Timber Operators, Inc. 
3000 Stewart Parkway, Suite No. 208 


Roseburg, OR 97470 
(503) 672-0757 














Elliott State Forest 
Coos Bay Office 

300 Sth Bay Park 
Coos Bay, OR 97420 
(503) 267-4136 


Fred Meyer 

1020 S. Ist 

Coos Bay, OR 97420 
(503) 269-4023 


Georgia-Pacific Corporation 
Coos Bay Industrial Center 
(503) 269-1171 


Independent Troll Fishermen of Oregon 
4595 Kingfisher Drive 

Coos Bay, OR 97420 

(503) 888-5832 


International Paper Company 
Wood Products Western Region 


Gardiner Branch (503) 271-2151 


KCBY TV 

Coal Bank Slough 
Coos Bay, OR 97420 
(503) 269-1111 


KYNG Am & FM Radio 
264 S. Broadway 

Coos Bay, OR 97420 
(503) 267-7055 


Menasha Corporation 
PO Box 588 
North Bend, OR 97459 


North Bend Sanitation, Inc. 
P.O. Box 625 

North Bend, OR 97459 
(503) 269-9212 
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1470 Airport Lane 
North Bend, OR 97459 
(503) 756-7622 


Oregon Department of Fish and Wildlife 
4475 Boat Basin Drive 

Charleston, OR 97420 

(503) 888-5515 


Oregon Environmental Council, Inc. 
2637 SW Water Ave., 

Portland, OR 97201 

1149 Court Street NE 

Salem, OR 97301 


Oregon Forest Industries Council 
Salem, OR (503) 371-2942 


Oregon Forestry Education Program 
Oregon State University 

Corvallis, OR 97331-5702 

(503) 737-2128 


Oregon Lands Coalition 
Salem, OR 
(503) 363-8582 


Oregon Natural Resources Council 
Yeon Building, 1050, 522 
Southwest Fifth Ave., 
Portland, OR 97204 


Oregon Society of American Foresters 
4033 SW Canyon Road 
Portland, OR 97221 


Oregon State Office, BLM 
1300 NE 44th Street 
P.O. Box 2965 
Portland, OR 97208-0039 
(503) 280-7002 
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Retailers for Renewable Resources 
40 Ivy Street SE 
Washington, DC 20003 (202) 547-2230 


(503) 756-4717 


Society of American Foresters 
Coos Chapter 

P.O. Box 1560 

Coos Bay, OR 97420 


South Slough National Estuarine Reserve 
385 Seven Devils Road 


Charleston, OR 97420 
(503) 888-5558 


South Western Oregon Community College 
1988 Newmak 

Coos Bay, OR 97420 

(503) 888-2525 


The World 

350 Commercial Avenue 
Coos Bay, OR 97420 
(503) 269-1222 
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